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Case Study in Paid and Organic (SEO) Brandbuilding and Sales

Below you’ll see examples of some of our clients and how they have faired over the past few months using us as their

source of Paid and Organic guidance. We’ll show you you two Meta Accounts and two Google Analytics breakdown of

how these companies have faired when they put their trust in us.

Meta Paid Campaigns

Below you'll find one of our E-Comm clients with multi level funnel in which we created and how that all accumulates to

a retargeting campaign securing a ROAS of 43.95 and a marketing total of 7.45 over the course of 2 months. This was

also done with minimal budget as we at MAD focus on running efficient and competent campaigns to ensure every

dollar you spend is done with a purpose.
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Here is another example of a client finding amazing success while working with us.
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The goal of any campaign is to secure sales and build on the traction that you already have going on. We take pride in

making our clients money while working within their means so that they can reinvest in thier business. We have been

running Meta campaigns for over 7 years and we’re always keeping up with the latest trends and tactics to keep our
clients at the forefront no matter the budget.

Google Ads Campaigns + SEO

Below you’ll see a Google Analytics account of one of our clients who started with us and how quickly (with the right
tools and SEO fixes) we were able to take a profitable business and raise it to another level. This shows the importance
of proper SEO, product tagging, analytical breakdown, and performance can do to your shop. This examples show a
300% revenue increase from the previous month.
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This example shows what we have done with an E-com client and their blog page. The goal here was to secure traffic
and start building a brand that not only pushes sales but also provides the brand an outlet to promote education and
rise up the ranks as a authoritative figure for search engines.
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Overall Goal and Takeaway

We are able to achieve this success because we pay close attention to detail and we are able to understand markets
and how to attack it. Most of our clients have been with us for years because we listen and adjust based on their needs
while also helping them grow and learn more about their business. We secure these numbers because we don’t see
ourselves as a “contractor” but as a partner in your success. The objective to to grow your business and we love to be
a tool in helping companies understand how to do that in an efficient way.
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